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The Business of
Rolfing® Structural

Integration

Grow Your Practice Without Social Media

By Brooke Thomas, Certified Rolfer®

00000000OCCertified Rolfer® Brooke Thomas challenges the common belief that social
media visibility is essential for attracting clients. She argues that cultivating genuine,
real-world relationships is far more effective at building a Rolfing® practice and is also
more rewarding. Social media posts are prioritized by their respective algorithms, which
not only prioritize specific content, but also treat the wellness message as a product
or as entertainment, which it is not. In contrast, Thomas reminds Rolfers that they are
in the business of providing a therapeutic relationship that requires trust and rapport,
which are not easily cultivated through social media. She offers some community-
based strategies that are known to be more effective and sustainable for developing a

busy Rolfing practice.
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Considering Social Media

Let’s define what | mean by social media:
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... if you are a Rolfer with a private
practice and you are hoping to either
grow that practice or just to make
sure that it remains busy ... you really
and truly do not need to be on social
media to accomplish these goals.

videos will be shown more, influencing
0000DMINOMDM OMIMmOO00dnmmbOmmmon
MIOO0IMOOMImOOMO M MO0 Moanom
people with certain political affiliations
0000MOD0mMO0D00000 00000NmO00Dmonm
O00MOOM DOMDMDO0mMODOD 00MmMOoom oo
those people, you will be influenced by
MOMmMODD OIDMOM 0MMOmoooommon
00 0IMDOMIDMO00MOOIDO 0000mMOo00mam

000MODMONID M MOMO0 M On ommopooooon
0 000000O00DmO0O 0Oomooo00bmooong [mo
eventually be influenced to pay for ads.

0000D0DDONDMIOOMO MDomomoaooo
000MmO 00MO0MONM 000MM MOo00 DOm
00MmODOmO0MDOMOMIMOD0MINOOmoo 0o
[MDODODMODOID 00D IDO00OnomMmoomon
0 D0MOO0DmMOOD M MoODoIMmoOmo Mmoo 0o
0000M0OD 0MODMDOo0mMOnom 00Mmmon

000 00MIMIN DO moo0Mmodnaonomo
0MOOnooano 0MMIIDOO0MDomm

IMIMmoMoD 0MIDoONmoOn0MnOIn m
I0IDmMO00MOMo00OnOMmOnooommonon
MOIMOI000NCD MmMON0O0mO 0omMEoD 00 Mmoo
0000ID0mn 000D 0MO0nMmom bodo 0ooeo
our work quite different from so many of
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In addition to seeing what ‘stuff’ is for sale,
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| want to focus instead on why choosing to play the
algorithm game does not work for those of us who are on
social media in order to ensure our private practices
remain visible and viable.
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become clients of yours is still a traffic game. (Photo by Edualonso Rodenas by istockphoto.com.)

The Business of Being an
Influencer
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It also seems, at first glance, perfectly
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model of being an influencer.
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back to traffic marketing again: your posts
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Cultivating real, trustworthy relationships, outside of the
algorithms, is what will grow our practices in the most
reliable, effective, and quickest way, much more quickly than
getting a social media following going.
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influencer persona in between them and
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Why will being an influencer take time to
attract people to our offices?

The Facade of Influence

Because the algorithm rewards specific
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e Parasocial relationships.

[MIMMOO0 D000 DoMOMO00MOInmoanoon
0000 0O0000000000M DM MOMmMoooomo
IIO00M MMo0MoooOno0000no0moomm
0000 0000MIDmMot00MO000MOIDomooon
0 MDMoom

e Fear and/or outrage mongering.
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* Jaw-dropping moments,
aha moments.
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e Funny things.
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well-trained and effective professionals.
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Because the algorithm rewards specific qualities of videos, to succeed at growing a following large

Being a Practitioner is your
Profession
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1. Get to know your local
colleagues.

Invite them out to coffee or lunch.l
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happens for them (like a new office,
new certification, etc.). Attend their
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2. Find out where your potential
clients are already gathering in
your community, and then deliver
something of value to them in
that space.

Are people who would be a great fit to
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come to you by offering an open house or
a workshop that happens at your office,
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You could offer a one-time event or a
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3. Nurture your relationships
with the people who are already
your clients.
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What all of these strategies for
connecting with your local community
have in common is that they are more

uncomfortable and more demanding
than clicking publish on a post.
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UMy practice grows through word-of-
mouth referrals, from kind clients like you.

Thank you for letting people know about
my work
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Take Home Message
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Brooke Thomas is a Certified Rolfer® who
practices in New Haven, Connecticut,
and Seattle, Washington.
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If you are only on
soclial media because
you think you have to
be there to get more
clients, you don't. You
can free yourself of
that thought and spend
your time on more
valuable practice-
building activities.

Brooke Thomas
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